



















































Foundation of the Japan Society for the Prevention of Cruelty to 
Animals in Occupied Japan
SHUNTŌ Ken’ichi
An overview of the history of the animal protection and welfare (Jp. “aigo”, means loving 
protection) movement in Japan reveals that the period of WWII marked a watershed in terms of 
which organizations for the animal aigo led this movement. The Japan Society for the Prevention 
of Cruelty to Animals (JSPCA) was founded as the first postwar animal aigo organization in May 
1948. This paper aims to verify the history of the JSPCA’s foundation, which can be viewed as the 
origin of the animal aigo movement in postwar Japan, using contemporary historical sources, and 
obtain a glimpse of the history of thoughts on animal aigo and the movement in Japan over time.
 Section One gives a systematized view of facts in the history of the JSPCA’s foundation, 
using documents produced by the veterinary section of the General Headquarters of the Supreme 
Commander for the Allied Powers (GHQ/SCAP). Although it has long been thought that the 
JSPCA was founded on the initiative of the wives of influential British and American figures, based 
on the documents, the chapter confirms that the JSCPA’s foundation was planned by eight people 
from Britain, the U.S. and Japan, including those who had been involved in the animal aigo 
movement in prewar Japan, with the support of the GHQ/SCAP veterinary section, resulting in a 
Japanese-run organization supported by British and American people. The JSPCA was founded 
with the commitment of the occupation forces and those involved in the breeding of purebred and 
hunting dogs, zoos and horse racing. Therefore, the JSCPA’s foundation should be also viewed as a 
result of a combination of various motives.
 Section Two discusses the JSCPA’s philosophy. The JSCPA declared its objectives as follows: 
to foster love for other people through its operations and contribute to creating a peaceful society; 
and to achieve a society where both humans and animals are happy by protecting animals and thus 
maximizing the benefits that humans can obtain from animals. While these declared objectives 
reflected the consideration of social demand in the occupied country for a shift to a peaceful 
society and postwar recovery, it can be thought that the JSPCA also had some other background 
objectives, such as overcoming the cruelty of the Japanese as portrayed in the war, and spreading 
knowledge of the appropriate ways to treat animals.
 Although the JSCPA was founded based on such a philosophy, its operational focus was 
switched to animal medical treatment after the wife of Sir Alvary Gascoigne, the then British 
Political Representative to Japan, assumed a leadership position in the organization in 1948. 
Disagreement on the JSCPA’s operational policy thus became obvious. However, the disagreement 
was resolved superficially by 1954, and the JSCPA decided to focus on promoting programs to 
disseminate the spirit of animal aigo.
 Both the declaration to contribute to peace by disseminating the spirit of animal aigo and 
the support of British and American people probably had a positive effect on the efforts to organize 
an SPCA in occupied Japan. It is thought that this is why the JSCPA was able to combine various 
motives.
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Ōtōki (“Cherry” Anniversary of Dazai Osamu’s Death) as Culture and 
Related Newspaper Coverage
LIU Yuting
Ōtōki is a “legend” of novelist Dazai Osamu. The word meaning the anniversary of his death in the 
season of the cherry is a summer season word in haiku. At the time of its origination, Ōtōki 
denoted a gathering of those who personally knew him, with the invited participation of his 
surviving relatives, held to reminisce about him over drinks while eating cherries. Regular 
participants in Ōtōki included writers and literary critics such as Satō Haruo, Ibuse Masuji, Kamei 
Katsuichirō, Dan Kazuo, and Nohara Kazuo. However, from some point, Ōtōki completely 
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changed into a kind of “mecca” for hundreds of young pilgrims in their teens and 20s from around 
Japan. The annual event apparently attracted as many as 1,000 attendees or more. Ōtōki have 
established their status as a “seasonal staple” in the true sense of the word.
 This paper discusses the relationship between newspapers’ descriptions of Ōtōki and the 
celebrity of Dazai, giving main focus on Ōtōki as culture. The analysis of newspaper articles with 
the quantitative text analysis application KHCoder shows that a large portion of the newspaper 
coverage focused on the Ōtōki event “held” at “Zenrin-ji Temple” on the “anniversary of Dazai’s 
death,” Ōtōki related to the double suicide he had committed with his lover, and Ōtōki that attract 
many female “fans.” Such newspaper coverage has helped share the attraction of Dazai and Ōtōki 
with readers and disseminate related information, resulting in the further increase in Ōtōki 
attendance, and more extensive and widespread newspaper coverage. It can be thought that this 
cycle of a social event, news, growing social recognition, attitudes and actions, and returning to the 
social event, has helped establish the celebrity of Dazai. Meanwhile, a comparison between 
newspaper articles on one hand and Katsura Hidezumi’s Ōtōki no sanjū sannen (Ōtōki over Thirty 
Three Years) and magazine articles on Ōtōki on the other hand shows that “fans” swarming over a 
charismatic figure, Ōtōki attendees’ other faces, and the representation of “Ōtōki” have been 
stereotyped by newspapers. Newspapers have created such a narrative because Dazai Osamu gained 
a certain important position in the history of Japanese literature from around the 1960s onward, 
thus making him enter the “sphere of consensus.” The role of newspaper journalists in this sphere 
is to support the myth of the novelist and praise him. Discourses challenging his mythological 
status are thus excluded by newspaper journalists from the public sphere.
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